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                                                    creatings brands, user 
experiences, and various graphic designs for individu-
als and companies. He is currently collaborating with 
other creatives in building brands and visual identity 
in Shanghai, China. 

For more then seven years Grayson has helped entre-
preneurs, small businesses, and corporations create a 
visual representation of their goals, identity and vision. 
Grayson continues to hone his skills by pursuing daily 
projects that stretch his creativity while building 
habits of creating.

If you have questions or requiring more details please 
contact Grayson through the below details.

+86.137.6467.5090
design.gstallings@gmail.com
www.graysonstallings.com

GRAYSON STALLINGS
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                that Grayson Stallings worked with in Graphic 
Design, Illustration, Visual Identity Design, and Branding.

BRANDS



4 42

WESTWOOD ALES
Branding and Art Direction

In 2014 I began partnering with the brothers of Westwood Ales as their Art and Brand 
Director. My roles included designing the visual identity all the way through to mar-
keting the brewery as we built a brand from the ground up. The visual identity needed 
to capture their British heritage while containing an ale-ish folly. The monogram does 
just this with the slab-serif “W” capturing the Westwood family heritage and a clown-
ish “A” capturing a joker-like spirit. The illustrated characters who appear on the labels 

also capture this with tongue-in-cheek references and circus blazon aesthetics. 

Creative Direction and Design - Grayson Stallings
Label Illustration - Weronika Nosowicz

Photography - Stacey Wei and David Fox
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VISUAL IDENTITY SYSTEM
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VARIOUS COLLATERAL DESIGN
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GRAPHIC DESIGN
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WEBSITE DESIGN
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TEPTIO
Visual Identity and Rebranding

The owners of Catina Agave wanted a fresh and vibrant concept to bring life to a classic 
corner in Shanghai, China. They sought to introduce various authentic Mexican flavors 
and dishes not featured in the Shanghai food spotlight. What we created was a chic, 
“older sister” brand that customers tired of trite branding and food from the Tex-Mex 
origin.  Using bold aesthetics and vibrant colors I began to embody the characteristics 
and style choices that I imagined Catina Agave’s “older sister” would have. I wanted a 

sleekness to the brand contrasted with the natural flavors from the menu.

Visual Identity and Interior Support - Grayson Stallings
Interior Design - Hannah Churchill

Photography - Stacey Wei
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VISUAL IDENTITY SYSTEM
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VARIOUS INTERIOR PIECES
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STATIONARY DESIGN
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MENU DESIGN
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MENU DESIGN
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MADISON KITCHEN
Visual Identity and Branding

Austin Hu and the Madison crew approached me about creating a new concept that 
revolved around an American deli. I was quite intrigued. After hearing about their 
concept and the direction they wanted to take the business, I created a straightforward 
identity using butcher research and paired with the character of Austin Hu. I pitched 
the branding direction of “Life’s A Picnic” and the owners loved the nostalgia that it 
brought. The pattern created hints of this as I recreated a picnic blanket that my own 
grandma would have used. This concept is all about “good, honest food” and so the 
identity and branding had to carry this forward with strong typography, sparse embel-

lishment, and straightforward presentation.

Creative Direction and Design - Grayson Stallings
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VISUAL IDENTITY SYSTEM
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BRAND STORY
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VARIOUS COLLATERAL DESIGN
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INTERIOR DESIGNS FOR INTERIOR WALLS
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UNION TRADING CO.
Giving a Visual Face to Cocktails 

The following prints were among 20 plus pieces commissioned by Yao Lu and Austin 
Hu for The Union Trading Co. for interior decoration and brand placement. The speak-
easy styled bar features 120 drinks that includes their own concepts alongside classic 
cocktails. I enjoyed collaborating with Yao and getting to know the process, ingredients, 

and flavors of his creations. I found inspiration in vintage labels, type, and graphics.

Creative Direction and Design - Grayson Stallings
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PRINT AND LABEL DESIGN
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PRINT AND LABEL DESIGN
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FAMA
Rebranding a Chinese Company

The following examples show my work rebranding a condom company aimed at pro-
viding a secure product to the modern Chinese consumer in a subtle but vibrant man-
ner. For this project I focused on designing the letters to demonstrate the attributes and 
the experience the product offers to the consumer. My inspiration came from looking 
at the experience concerts create through the use of sound and color.  FAMA specializes 
in creating customized condoms within customized packaging to fit the individual needs 
of the consumer. With this in mind I created a set of logos that emphasized the different 
qualities of the individual letters within a uniformed manner. A visual identity system, 

brand guidelines, and package designs were created for this project.

Creative Direction and Design - Grayson Stallings
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VISUAL IDENTITY SYSTEM
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CUSTOMIZED LOGOS
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PACKAGING DESIGN
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BAD BOY BANGERS
Vintage Lettering Paired with a Smirk

I enjoyed collaborating with Deji Odunlami in the designing of three t-shirts for his 
business Bad Boy Bangers. Deji enjoys crafting authentic British sausages in Shanghai, 
China. While juggling a full time job, Deji still finds time to make traditional or Asian 
spiced bangers, attending festivals, and selling products online. Using creative word 
play in Chinese we were able to produce shirts that can grab attention with vintage 

lettering and leave a smirk on the faces of bilingual speakers. 

Graphic Design - Grayson Stallings
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GRAPHIC DESIGN AND LETTERING
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THE PAPER SOUND
Giving a Band a Visual Voice

Close work was done with the lead singer of The Paper Sound; a moody, Americana-in-
fluenced indie rock band, to produce pieces for two albums. These pieces were narrative 
in nature so as to complement the deep lyrics of each album. Lino-block prints  produced 
raw and weathered visuals. These images gave form to the lyrics and also gave birth to a 

new set of narratives that the user could interpret while listening to the albums.

Creative Direction and Design - Grayson Stallings
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T r a j e c t o r i es
The Paper Sound

1Empty Chest 2Broken SmilE 
3Living in Country 4Find Your Voice  

5Thick and Slow 6Worn
7Crumpled LovE  8I Still Pray  

9Splintered Eye 10The View From Here

Produced, engineered, mixed and mastered by Josh Wheeler 
at Fitter, Happier Studios... (Trenton, MI)

Published by Fitter Happier Studios (ASCAP)

Words and music by Phil Kinney
Arranged by The Paper Sound

Visuals & Designs by Grayson Stallings

Phil Kinney: Vocals, guitar
John Miller: Bass
Nate Sjogren: Drums

Josh Wheeler: Guitar, keys, 
         synth, percussion 
Matt Brown: Lap steel guitar 
("The View From Here")

Additional Musician

GRAPHIC DESIGN AND ILLUSTRATION
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DOC GUTHRIE’S
Hand Painted Signage

The owners of Doc Guthrie’s approached me to create hand painted signage on wood 
and glass. Instead of printing and installing vinyl signage they desired a visual repre-
sentation to the barber craft they practiced in their shop. The final product was exactly 
what they wanted: a crafted and man-made signage that took their branding to all spec-

trums of their business and movement.

Signage Design - Grayson Stallings



32 42

SIGNAGE
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REVERSE GLASS SIGNAGE
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REVERSE GLASS SIGNAGE
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LETTERING
365 Day Project - Dropcap Series

In my pursuit of skill mastery in lettering and typography I completed a year’s worth of 
daily drawings. With each day I explored different styles and effects that I could give to 
the individual letter. Through this I learned and applied my daily exercises to numerous 

projects and continue to receive commission projects.

Creative Direction and Design - Grayson Stallings
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SELF INITIATED LETTERING PROJECT



/4237

SELF INITIATED LETTERING PROJECT
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SELF INITIATED LETTERING PROJECT
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SELF INITIATED LETTERING PROJECT
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SELF INITIATED LETTERING PROJECT
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LINEAR NARRATIVE
Creating Symbolism and Stories All With Lines

As a designer I value creative routines that can stimulate client work. The selected 
pieces demonstrate how I used illustration to focus on story-telling, which I believe is 

important to my work in graphic design, branding, and giving creative direction.

My work displayed in “Linear Narrative” addresses spiritual themes and ideas using 
physical media. Primarily using the sharp, design-influenced tools of clear-cut, resolute 
black lines, I combine patterns and textures within my own lexicon of symbols to em-
body these stories. These visual cues indicate such concepts as an open soul, growth, 
and brokenness, among other life themes that have roots in my own spiritual experi-
ences and growth as a man. Narratives should not only entertain and explain, but also 

challenge and prompt the audience to action in order to have true artistic value. 
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Floating in Renewal Lingering Death Pierced for Withholding Seeking in a Sea of Death

ILLUSTRATION
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THANK YOU
For more examples of my work in both graphic design 

and design management please visit my website. 
I look forward to hearing how we could collaborate 

and create together.

www.graysonstallings.com

design.gstallings@gmail.com

+86.137.6467.5090

grayson stallings


